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R sE s ] CAERAT I FIIEEARA T ), BIFENL
Al AT LA E— 25 R B PR A5 T L, TER
AR 7 R R A XA 2 AT RE
S S T B A ol 52 e v A KB R
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Innovation and Its Implication to Relevant

Research in Chinese Context

Jun Yang Ao Jin
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Abstract: There has been an increasing amount of research on business model in recent years. Amit et al. (2022) develops
a theoretical framework for business model innovation strategy, and suggest research questions for future research. Following their
discussion, this article discusses the boundary condition of business model innovation strategy, and suggests some avenues for fu-
ture research in the Chinese context.
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